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CREA Projects

BioBreed-H2O

Un nuovo respiro per l'acquacoltura biologica: il supporto 
della ricerca partecipata alla crescita del settore

AQUADATA

Rilevamento, elaborazione e trasmissione dei dati relativi 
all’acquacoltura nazionale, nell’ambito degli obblighi del 

Regolamento (CE) n. 762/2008

Survey
Outline the Italian seafood 

consumer and promote awareness

Promoting information exchange among 
stakeholders

Communication

Assessing the interest for organic 
seafood of retailers, canteens, GAS

Promotion

Number, position and typology of 
organic farms; Total annual production

Data collection Production from aquaculture excluding 
nurseries and hatcheries (volumes and 

unit values)
Annex II

Annex III Input to capture based aquaculture

Annex IV
Production from hatcheries and 

nurseries

Annex V
Data on the structure of the 

aquaculture sector



Aquaculture 2017

23%

SALT AND 
BRACKISH 

WATER
(116,678.9 t)

FRESHWATER
(35,773.7 t)77%

SHELLFISH
(99,738.2 t)

FISH
(52,705.9 t)

CRUSTACEAN
(8.5 t)

2017

152,452.7 t

2016

148,110.0



Aquaculture 2017

Ruditapes 
philippinarum

(37,156.9 t)

Mytilus 
galloprovincialis

(62,501.8 t)

Crassostrea 
gigas

(77.5 t)

Ostrea 
edulis
(2 t)

Autrapotamobius 
pallipes

(2 t)

Palaemon 
serratus
(1.1 t)

Penaeus 
japonicus

(5.4 t)

Freshwater
(6,990.8 t)

Marine
(38,418.9 t)

Trouts
(31,516.6 t)

Sparus aurata
(7,173.3 t)

Dicentrarchus labrax
(7,038.5 t)

Mugilidae
(2,603.7 t)

Sturgeons
(2,039.7 t)

ORGANIC

Number of 
units

41

Percentage of 
production

4.8%

Percentage of 
farms

5.4%

Production 
volumes

> 7,300 t



Why a survey?

IN A MARKET DRIVEN BY THE DEMAND, A BETTER UNDERSTANDING OF CONSUMER PURCHASING BEHAVIOUR TOWARDS FISH

PRODUCTS IS PARAMOUNT TO DEVELOPING MORE EFFECTIVE MARKETING AND POLICY STRATEGIES

Promote fish and seafood consumption in order to improve 
public health

Increase consumer responsibility towards the use of 
environmental resources by supporting demand for seafood 

products obtained using sustainable practices



Survey

AConsumption habits
SEAFOOD CONSUMPTION
Where, when and what do you eat 
out of the household?

Survey in collaboration with 
ESSELUNGA, Consumers’ 

Associations and RicetteBimby.it 
October 2017-ongoing

8236 answers

BPurchase habits

How often do you buy FARMED 
SEAFOOD?
Which products?
How much do you spend for FARMED 
SEAFOOD?
Where do you buy FARMED 
SEAFOOD?

Consumption habits
Attitude/awareness 

towards organicC
Do you buy organic food/seafood?
What would you call “organic”?
What do you expect from “organic 
seafood”?
Would you pay more for “organic 
seafood”?



Sample ONLINE SURVEY (available at www.biobreed.it or at www.ricette-bimby.com)

67%

31-59 years

4976

312

78

57

145

645

626

80

1056

14

43

98

26

4

2

16

25

18

11

4

MALE

30%
67%

31-59 years

70%

FEMALE

70%
Married/Unmarried 

partner

57%
Degree/Master

49%
€ 20,000-40,000

per year

34%
Self employed

36%
Childless couple

http://www.biobreed.it/
http://www.ricette-bimby.com/


Consumption

habits

73%
Use to eat fish at home

43%
Use to go out to eat fish 
less than once a month

63%
Prefer traditional seafood 

restaurants

27% 

use to eat oriental food

51%
Octopods and decapods

50%
Bivalve molluscs

65%
Marine fish

57% 

Crustaceans



Purchase

habits towards 

FARMED seafood

How often do you buy FARMED SEAFOOD?

How many kg per week?

34%
Less than once a 

month

74%
Less than 2 kg per 

week

SUPERMARKET87%

42%
FISH MARKET

0.4%
ONLINE

1.1%

PURCHAISING 
GROUPS

Where do you buy FARMED SEAFOOD?

How much do you spend per week? 50%
20-50 € per week



77%
MARINE FISH 

48%
Molluscs 

37%
Crustaceans

31%
Freshwater fish 

84%
FRESH 

40%
Frozen 

30%
Canned 

12%
Defrosted 

65% - ORGANOLEPTIC

CHARACTERISTICS

66% - CONVENIENCE

Purchase

habits towards 

FARMED seafood



Attitude 

towards organic

FRUIT AND VEGETABLES

EGGS

PASTA/BREAD

LEGUMES

OIL

MILK

FOOD FOR 
CHILDREN

75%

55%

44%

35%

33%

27%

MEAT/FISH26%
TOFU/SEITAN14%

9%

Do you buy ORGANIC seafood?

never

rarely
sometimes

often

46% 25% 23% 5%



Attitude 

towards organic

I DON’T HAVE ENOUGH 

INFORMATION ABOUT ORGANIC 

SEAFOOD

37%

I DON’T FIND ORGANIC SEAFOOD 

IN THE STORES

30%

ORGANIC SEAFOOD IS TOO 

EXPENSIVE

20%

I PREFER WILD SEAFOOD

16%

ORGANIC IS A FRAUD

12%

LIMITED SUPPLY

7%

NO DIFFERENCE BETWEEN 

ORGANIC AND CONVENTIONAL

7%

ORGANIC DOESN’T TASTE GOOD

1%



Where to?

Would you pay more for 
organic seafood?

52% 48%

…as long as NO ANTIBIOTICS

58%

CONTROL AND TRUSTWOTHINESS

47%

REDUCED ENVIRONMENTAL 

IMPACT

34%

NATURAL TASTE

25%



Conclusions

1

2

3

98.5% does buy FARMED seafood

26% does buy ORGANIC seafood/meat
Who doesn’t, complains about poor information and scarce availability

52.2%would pay an overcharge for sustainably farmed seafood, as long as the use of antibiotics 
is banned and the chain is closely monitored



Contact Us
domitilla.pulcini@crea.gov.it   

fabrizio.capoccioni@crea.gov.it


