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does not satisfy the requirements set out under this Regulation, unless they are not 
applied to agricultural products in food or feed or clearly have no connection with 
organic production.  

Furthermore, any terms, including terms used in trademarks, or practices used in 
labelling or advertising liable to mislead the consumer or user by suggesting that a 
product or its ingredients satisfy the requirements set out under this Regulation shall not 
be used. “ 

Therefore, food prepared by mass caterers on their premises is not covered by the scope 
of the EU organic legislation and as a consequence such operations cannot be labelled or 
advertised with the organic production logo of the European Union.  

Article 23(5) provides for Member States to take the measures necessary to ensure 
compliance with this Article. 

With respect to Regulation (EU) No 2018/848, its Article 2(3) concerning the scope 
provides for: “Mass catering operations carried out by a mass caterer as defined in point 
(d) of Article 2(2) of Regulation (EU) No 1169/2011 are not subject to this Regulation 
except as set out in this paragraph. Member States may apply national rules or, in the 
absence thereof, private standards, on the production, labelling and control of products 
originating from mass catering operations. The organic production logo of the European 
Union shall not be used in the labelling, the presentation or the advertising of such 
products, and shall not be used to advertise the mass caterer.”  

In absence of national or private standards laying down rules on the production, labelling 
and control of products originating from mass catering operations, the use of the term 
organic for mass catering operations is subject to the general requirements on consumer 
protection under Regulation (EU) No 1169/20113.  

In particular, I would bring your attention to Article 7 of that Regulation concerning fair 
information practices which lays down:  

1. “  Food information shall not be misleading, particularly: (a) as to the characteristics 
of the food and, in particular, as to its nature, identity, properties, composition, quantity, 
durability, country of origin or place of provenance, method of manufacture or 
production;  

(b) by attributing to the food effects or properties which it does not possess; 
(c) by suggesting that the food possesses special characteristics when in fact all similar 
foods possess such characteristics, in particular by specifically emphasising the presence 
or absence of certain ingredients and/or nutrients; 
(d) by suggesting, by means of the appearance, the description or pictorial 
representations, the presence of a particular food or an ingredient, while in reality a 
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